
Source: DestiMetrics.  Copyright 2015.
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Aspen Total Occupancy – Paid & Unpaid Report as of February 15, 2015

"RETAIL REPORT":  60 - DAY ADVANCE VIEW
2015 as of 2/15/15

2014 as of 2/15/14

2014 Total actual bookings
Report Date: 2/15/15

NOTE: This is not a forecast of bookings. Data presented in this 

report represents occupancy on the books as of the report date.


